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I’m not an expert. I’m a lover. 
The thing about being an 
expert is that an expert has 
a shelf life, the world moves 
so fast and change happens 
so quickly that the expert is 
not able to keep pace. But the 
lover will always be in love. 
When you’re in love, change 
does not matter. You receive 
it and you embrace it. 

I’ve been in this business for 
a while, and I’m grateful to be 
in this business. I thank all of 
you for having me here. I want 
to start by saying that when 
we talk about meaningful 
communication that works, 
the first piece of work I saw 
when I was in college, which 
made me fall in love, was a 
print advertisement. It was 
not an Indian advertisement, 
but that didn’t matter 
because it connected with 

me. I’m sure it would connect 
with everyone. 

It was simply a picture of a 
man running in the distance 
on a beautiful morning at 
dawn. You could barely 
see him because he was 
running so far away. It was 
a powerful, beautiful image. 
But there were some words 
on the side that caught my 
eye, and even today I can still 
remember them. They said: 
“They don’t let you into their 
schools. They don’t let you 
into their compounds. They 
don’t let you into their clubs. 
They don’t let you into their 
neighbourhoods. But the 
road... the road is wide open. 
Just do it.” 

You realise they were talking 
to the African American 
community. For me, that was 
hair-raising. It told me that 

communication has power, 
that it can do meaningful 
things, and that it can speak 
to people in a way that truly 
connects. That’s when I 
realised that content is king, 
but context is King Kong. If 
you can sense the context, 
then you can truly move 
people. 

I’m going to start by sharing 
a piece of my work, and then 
we’ll talk about it. 

When I wrote the line, “Is 
laundry only a mother’s job 
or a woman’s job?”, it didn’t 
sound like a very creative line. 
It didn’t sound like something 
written by a clever copywriter. 
But deep in my heart, I knew 
that this question was going 
to provoke people. This 
question was going to change 
something. 

Empathy. Drives. 
Creativity.
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Josy Paul, CCO of BBDO India 
addressed the Club on Meaningful 
communications that work.

THIS TUESDAY,  
28 JULY, 2026 
Dr. Vishaka Shivdasani 
in a Fireside chat with 
Rtn. Anushka Jagtiani 
on Longevity and 
Disease Revesal.

Thursday, 30 July: 

Curatorial Walkthrough 
at CSMVS.

Tuesday, 4 August: 

Cmde (Dr) Srikant B. 
Kesnur will address the 
Club on The Strategic 
Significance of Nicobar 
Port Project.

Friday, 7 August: 7 pm

Parsi Nite @ Allbless 
Baug, Charni Road.

Tuesday, 11 August:

Falguni Nayar will 
address the Club.

Saturday, 15 August:

Independence Day at 
Lighthouse, Cuffe Parade.

Tuesday, 18 August:

Panel discussion on 
Poverty and Rural 
Upliftment.

 Upcoming events                            
•	 Content is king, but context is King Kong.
•	 The most powerful ideas begin with 

empathy, not advertising.
•	 Real human confessions uncover the 

truths that move people.
•	 Creativity is the return gift of empathy 

and sensitivity in a world where no one is 
listening.

•	 The future belongs to the “affection 
economy”, where authentic stories earn 
people’s time and trust.



Not everybody got it, but I’m grateful that 
our clients did. The people at Procter & 
Gamble embraced this thought. Then I 
asked, what if we could break patriarchy? I 
love my dad. He’s an amazing man. But I’ve 
never heard him say sorry. I thought, what if 
he did? Oh my God, the world could change. 

So we wrote a script around that and asked 
that question. The reaction from people 
around the world was extraordinary. I got 
calls and letters from people like Melinda 
Gates, Prime Ministers, and I thought, “Oh 
my God, I just made another advertisement. 
What happened here?” 

If you go to the YouTube page, you’ll see 
at least 10,000 comments. People aren’t 
commenting about the advertisement. 
They’re commenting about their own lives. 
They want to share. It’s almost like therapy. 
That’s when I realised there’s something 
incredibly powerful about what we do in 
this industry. 

When I say content is king, but context is 
King Kong, I mean that if you can sense 
the context, if you can understand what 
people are feeling, what the nation is going 
through, what the mood of the world is, 
and then bring that into your work, you 
can create meaningful work. Your work is 
not really about being creative. It’s about 
understanding how human beings feel. 
You’re simply trying to connect. 

I put up a poster in my office after there 
was a big merger that said, “I report to 
humanity.” I don’t report to my holding 
company. I report to humanity. My holding 
company is humanity. 

This is also why I started the agency with 
the philosophy, “Create Acts, Not Ads.” I felt 
that young people were telling us something 
important. Albert mentioned that I spent 
nine months starting the agency from the 
back seat of my car. That’s because I spent 
those nine months sitting in coffee shops, 
listening to young people in 2008. 

Everywhere I went, people were saying, 
“We don’t believe in advertising. We don’t 
believe in what people are telling us. There 
are too many promises, and promises get 
broken.” It’s very easy to say, “I love you,” 

but people wanted proof. They wanted 
action. 

That’s when we came up with the thought, 
“Create Acts, Not Ads.” Young people were 
saying, “Don’t tell me. Involve me. I want to 
be engaged.” Social media had just begun, 
and people wanted participation rather 
than persuasion. 

I want to show you where this idea went. 
It’s been ten years. Year after year, we’ve 
stayed committed to this thought of Share 
the Load. Every year we discover something 
new. Every year we uncover a hidden 
truth, something that no one is saying but 
everyone is feeling. When you finally say it, 
people thank you for saying it. 

I just want to share a two-minute case film 
that tells you the journey of this campaign 
that we have been very fortunate and 
blessed to be a part of. 

The long-term impact of the Share the Load 
movement has been seen both on the brand 
and on society. When we began in 2015, 79 
per cent of men believed that laundry was a 
woman’s job. Today, that number has come 
down to 25 per cent. 

Sometimes, when you think about context, 
you’re fortunate to find a platform that can 
last this long. So how did we arrive at it? We 
have a room called the White Room, and I’ll 
tell you a little about it. It’s a room where 
people make confessions. 

In 2015, we found that women spent five 
hours a day doing household chores, while 
men spent just 19 minutes. We felt that this 
was deeply unfair and wondered whether 
we could do something about it. So, when 
Ariel came to us, we thought it was the 
right time. As I said, content is king, but 
the context was important. Everybody was 
talking about inequality outside the home, 
but inside the home no one was talking 
about it. No government, no celebrity, 
nobody. 

So we rewrote the expectations. The original 
brief from the client was: “Ariel washes 
away the toughest stain in just one wash.” 
That’s what they told us. We changed it to: 
“Ariel washes away the toughest stain in 

just one wash, and anyone can do it.” Those 
five words changed everything. 

From there, we connected with retailers 
and introduced an additional instruction 
on wash care labels that read, “Can be 
washed by both men and women.” This was 
launched at a major PR event by Masaba 
Gupta, and many retailers and brands 
adopted it in their own wash care labels. 
As you saw in the film, we also replaced 
the names on Ariel packs with the names 
of men. These were all ways of growing the 
conversation. 

I believe brands should be part of the 
conversation. But to be part of the 
conversation, you need to have a sense 
of the world. You have to feel what’s 
happening in the room. It’s that intuitive 
vibe you receive that helps you. 

Conversation creates sentiment, and 
sentiment creates desirability. The thinking 
is that if I can provoke the world to talk 
about my brand, it creates sentiment, and 
that sentiment creates desirability, which 
ultimately helps the product sell. 

I want to show you the secret behind our 
work. It’s called the White Room. Everything 
in the room is white because we feel it’s 
a place where you can surrender, talk and 
share. It’s a listening room. When people 
come together there, beautiful things 
happen. 

I call it soul-storming, not brainstorming. 
People talk a lot about brainstorming, but I 
find that in brainstorming everyone is trying 
to be clever and show off. In soul-storming, 
the soul cannot be clever. 

I’ll give you an example. We were asked by 
eBay, the e-commerce giant, to help define 
its purpose. I thought, “What a joke. eBay 
needs a purpose? Why would they come to 
an agency like us?” 

CLICK HERE  
FOR FULL TRANSCRIPT

Because Context  
is King Kong

https://rotaryclubofbombay.org/mr-josy-paul-chairman-and-chief-creative-officer-of-bbdo-india-on-meaningful-communications-that-work/


Strengthening Bonds Through a Flag Exchange
F L A G  E X C H A N G E

Rtn. Suresh Agarwala,  
PP Manoj Patodia and  
Mr. Ruchir Singhania 
with PP Deepok Kumar 
Baral, Co-ordinator, RIPSA 
Finance Committee, 
District 64, Bangladesh, 
during a Rotary flag 
exchange celebrating 
international fellowship 
and goodwill.

More than 150 business 
leaders, entrepreneurs, 
healthcare professionals, 
Rotary members and readers 
gathered at the Poona Club, 
Pune, on 22nd July, 2026 for 
the launch of Toxic: Stories, 
Science, and Remedies for a 
Cleaner Mind, Body and Spirit 
by Past President Padma Shri 
Dr. Mukesh Batra and Swami 
Shailendra Saraswati. The 
event featured a conversation 
between PP Dr. Batra and 

Rajiv Bajaj, Managing Director 
of Bajaj Auto, on workplace 
toxicity, conscious leadership 
and organisational well-being.

Hosted by the Rotary Club of 
Pune Riverside in association 
with the Rotary Club of Pune 
Downtown, Rotary Club of 
Pune Far East and the Rotary 
Club of Poona, the discussion 
explored the growing impact 
of stress and burnout, the 
importance of trust and 
psychological safety in the 

workplace, and the role of 
leaders in creating healthier 
organisational cultures.

Published by Bloomsbury 
India, Toxic examines 
the hidden influences 
affecting modern life, from 
environmental and lifestyle 
factors to emotional stress 
and workplace culture, while 
offering practical strategies 
for healthier living. The event 
concluded with a book signing 
and networking session.

PP Dr. Mukesh Batra and Rajiv Bajaj Discuss Workplace Well-being

•	 Past President  
Dr. Mukesh Batra 
launched Toxic in 
Pune 

•	 Rajiv Bajaj 
joined him for a 
conversation on 
workplace well-
being 

•	 More than 150 
guests attended the 
event 

•	 Hosted by four 
Rotary clubs in Pune

C L U B  M E M B E R S  I N  A C T I O N



A Few of Our Favourite Moments
C L I C K  H E R E  F O R  M O R E

CLICK HERE  
FOR MORE PICTURES

One Page Isn't Enough!

PP Dr. Rumi Jehangir, PP Framroze Mehta,  
Rtn. Ptn. Pervin Jehangir, Rtn. Dr. Dinesh Daftary  

and Rtn. Pranay Vakil

Rtn. Ptn. Avdhesh Mandeila, Rtn. Anushka Reshamwala, Rtn. Sunita Mandelia, 
Rtn. Poonam Lalvani, Rtn. Khurshed Poonawla, First Lady Rakhee Reshamwala, 

Hon. Secretary Farhat Jamal, Rnt. Rina Deora, Rtn. Albert Ameida,  
Rtn. Ptn. Malti Jain, Guest Speaker Josy Paul, PP Ramesh Narayan,  

President Manish Reshamwala and PDG Sandip Agarwalla  

Rtn. Renu Basu, PP Framroze Mehta, President Manish 
Reshamwala, Rtn. Rina Deora, Rtn. Rajyalakshmi Rao 

Meka and Rtn. Mudit Jain

Rtn. Poonam Lalvani, Rtn. Ptn. Malti Jain,  
Guest Speaker Josy Paul, Rtn. Ptn. Gauri Daiya and 

Rtn. Vikram Daiya

Rtn. Khurshed Poonawala, Hon. Secy. Farhat Jamal,  
First Lady Rakhee Reshamwala, Rtn. Rina Deora,  

Rtn. Albert Almeida and Rtn. Ptn. Malti Jain

Rtn. Dr. Rajiv Agarwal, 
PDG Sandip Agarwalla and 

PP Framroze Mehta

Rtn. Anuj Poddar, Guest Speaker Josy 
Paul, President Manish Reshamwala 

and PP Ramesh Narayan

PP Nirav Shah, Rtn. Abhishek Saraf 
and Guest

First Lady Rakhee Reshamwala,  
Rtn. Anushka Reshamwala  

and Rtn. Pranay Vakil

Rtn. Renu Basu, IPP Bimal Mehta,  
PDG Sandip Agarwalla and  

Hon. Secy. Farhat Jamal

PN Akhil Sanghi, Rtn. Naresh Pachisia 
and Rtn. Sharad Lohia

https://drive.google.com/drive/folders/1ghqwirzH8PmOaLcXvECaEgdaZNAoyFmj?usp=drive_link
https://drive.google.com/drive/folders/1IOiNVDwFKLScpWF4GrhVBvXqmX8EdVAP?usp=drive_link


An Educational Visit to CSMIA

On 19th July, 2026, 23 
Lighthouse children and four 
educators visited Chhatrapati 
Shivaji Maharaj International 
Airport (CSMIA), Mumbai, 
for an enriching educational 
experience.

The children gained first-
hand insight into airport 
operations, including 
passenger processing, 
security, baggage handling, 
boarding procedures, air 
traffic management and the 
teamwork required to keep 
one of India’s busiest airports 
running efficiently.

Their journey on the Mumbai 
Metro further enhanced 
the experience, introducing 
them to sustainable public 

transport while reinforcing 
the importance of discipline 
and responsible civic 
behaviour.

The visit concluded with 
homemade refreshments, 
cherished memories and 
a deeper appreciation 
of the world beyond the 
classroom, inspiring curiosity 
about careers in aviation, 
infrastructure and related 
fields.

The Rotary Club of Bombay 
extends its heartfelt gratitude 
to Rtn. Ajay Kakkar for making 
this memorable learning 
experience possible through 
his generous support and 
thoughtful arrangements.

•	 Bhavishya Yaan’s inspiring interaction with 
environmental champion Dharmesh Barai was 
featured in  
The Free Press Journal. 

•	 Through the ‘Angels of Mumbai’ initiative, 
students explored the importance of 
mangrove conservation, sustainable living and 
community action. 

•	 They were inspired to make a positive impact 
on the environment.

C W C  -  L I G H T H O U S E

Learning Conservation with 
Mr. Dharmesh Barai

B H A V I S H Y A  Y A A N

•	 23 Lighthouse children explored CSMIA 
•	 Hands-on learning about airport operations 
•	 Mumbai Metro journey promoted sustainable travel 

awareness 
•	 Visit inspired curiosity about careers in aviation 

CLICK HERE  
To read the full article

https://www.freepressjournal.in/angels-of-mumbai/bhavishya-yaan-students-discover-mumbais-real-life-heroes-through-angels-of-mumbai








G L O B A L  G R A N T  P R O J E C T

The Rotary Club of Bombay inaugurated 
a Digital Mammography Machine and 
two Digital Sonography Machines at 
Bhatia Hospital on 18th July, 2026 under 
Global Grant #2693854 of The Rotary 
Foundation, in partnership with the 
Rotary Club of Ramlah, Israel, District 
2490.

Established in 1932, Bhatia Hospital 
is one of South Mumbai’s oldest 
charitable multi-speciality hospitals, 
serving lower and middle-income 
communities through affordable and 
ethical healthcare. The new equipment 
significantly enhances the hospital’s 
diagnostic capabilities, enabling high-
quality breast imaging, lung ultrasound, 
musculoskeletal and nerve examinations, 
vascular assessments using advanced 
Colour Doppler technology, and, for the 
first time, a dedicated mammography 
department.

With a total project outlay of 
approximately Rs. 2.25 crore, the 
initiative was supported by contributions 
from Rotary Club of Bombay members 
and The Rotary Foundation. The Rotary 
Club of Ramlah, Israel, District 2490 
partnered in the Global Grant on a non-
financial basis.

The inauguration ceremony was 
attended by Ms. Devaunshi Mehta, 
Chairperson of Bhatia General Hospital 
Trust; Dr. Janhavi Shah, Medical Director 
of Bhatia Hospital; and members of the 
hospital team. Representing the Rotary 
Club of Bombay were President Manish 
Reshamwala, IPP Bimal Mehta, PDG 
Sandip Agarwalla, PP Vineet Bhatnagar, 
and Project Co-ordinator Rtn. Gaurav 
Nevatia.

Advanced Diagnostic Imaging at Bhatia Hospital

•	 Global Grant #2693854 inaugurated at Bhatia Hospital 
•	 First-ever Mammography Department established at the hospital 
•	 Rs. 2.25 crore project enhances breast cancer screening and diagnostic 

imaging 
•	 Partnership with The Rotary Foundation and Rotary Club of Ramlah, Israel





Independence Day
Celebration

at LIGHTHOUSE 

You Are Cordially Invited to the

5 pm 
Thursday, 13th August 2026

Let us come together to celebrate the spirit
of freedom and pay tribute to the heroes who

brought us independence

Opposite Bayroute, Gate No 3, Ground Floor,
Bhai Bhandarkar, Machimar Nagar,

Captain Parkash Pethe Marg,
Badhwar Park,
Cuffe Parade,

Mumbai - 400005
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NEXT TUESDAY: August 4th, 2026: Cmde (Dr) Srikant B. Kesnur will 
address the Club on The Strategic Significance of 
Nicobar Port Project.

Cmde (Dr) Srikant B. Kesnur, VSM (Retd.) is a 
distinguished Indian Navy veteran with over 
36 years of service in maritime operations, 
leadership, defence diplomacy and 
professional military education. A National 
Defence Academy alumnus, he commanded 
the frontline warships INS Vindhyagiri and 
INS Jalashwa, and served as Defence Adviser 
at the High Commission of India in Nairobi, 
overseeing defence cooperation across East 
Africa. He has held faculty positions at the 
National Defence Academy, Defence Services 
Staff College and Naval War College. Holding 
a PhD from the University of Mumbai and five 
postgraduate degrees, he has authored and 
edited numerous publications on maritime 
affairs. Before retiring in 2022, he served as 
Director of the Maritime Warfare Centre and 
Officer in Charge of the Naval History Project. 
Awarded the Vishisht Seva Medal in 2021, he 
now promotes maritime awareness through 
teaching, writing, public speaking and his 
venture, Meluha Maritime, earning recognition 
as a passionate “Maritime Evangelist”.
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Director Swati Jojodia 
Dialysis Rtn. Vinay Rajgarhia

Bhavishya Yaan Rtn. Jagdish Malkani

Lighthouse Rtn. Dilip Dalal 

Child Welfare Rtn. Meher Vakil 

Anaemia Project Rtn. Vishal Vora

Director Sherebanu Baldiwala 
Urban Nature Habitat (Bio Diversity Park) Rtn. Rustom Vakharia 

Rotaract Clubs Rtn. Murad Currawalla

Satellite Club Rtn. Sidhant Jatia

Interact Schools Rtn. Rustom Vakharia

Women Empowerment Rtn. Tahera Mandviwala

Director Pradeep Chinai 
Fund Raising PP Vineet Bhatnagar 

Paediatric Neuro Sciences Rtn. Dr. Viraj Sanghi

Public Awards Rtn. Anand Dalal 

Transformation Learning (Toy Bank) Rtn. Ami Jagtiani

Director Rhea Bhumgara 
Bulletin Rtn. Mudit Jatia 

Early Intervention Neurodivergent 
Children

PP Shernaz Vakil 

Scholarships Rtn. Alok Sekhsaria 

Overseas Scholarships Rtn. Niloufer Lam 

International Programmes Rtn. Christopher Bluemel

Attendance Rtn. Mahesh Khubchandani

Heritage, Art & Culture Rtn. Arish Dastur 

Sergeant At Arms Rtn. Khurshed Poonawala

Director Mihir Mody 
RCB Medical Centre, Talwada -  
Chairman Emeritus - PP Dr. Rumi Jehangir

Rtn. Dr. Mehernosh Dotivala 

Cotton Green Clinic Rtn. Kaushal Mehta 

Rural Development Programme Rtn. Alok Sekhsaria

Anusuya Devi Taparia College Rtn. Rhea Bhumgara

District Thrust Areas

Legal Aid and Awareness Rtn. Sameer Tapia 

Sports in Schools Rtn. Abhishek Saraf 

Director Vikram Daiya 
Fellowship & In Camera PP Satyan Israni 

Fellowship Trips PP Satyan Israni 

Assimilation Rtn. Vrinda Rajgarhia 

EVS Curriculum Rtn. Runit Shah 

Programme Rtn. Rina Deora

Ananda Yaan Rtn. Charu Agrawal 

Director Pulin Shroff 
Cancer Aid Rtn. Sharad Lohia 

Adult Literacy Rtn. Paritosh Rungta 

Dharamshala Rtn. Swati Mayekar 

Sports Rtn. Hiranmay Biswas 

IT Innovation Labs Rtn. Uday Sanghani 

Elder Day Care (Alibaug & Awas) PP Ashish Vaid

Director Pranay Vakil
Fellowship Senior Citizens Rtn. Deepak Kapadia

Animal Welfare Rtn. Tara Deshpande 

Paediatric Heart Surgeries Rtn. Rajesh Shah
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ROTARIAN BIRTHDAYS

31 July
Rtn. Arif 

Lokhandwala

3 August
Hon. Rtn. Ajay 

Piramal

3 August
Rtn. Sandipan  

Roy

3 August
Rtn. Abhishek 

Sharman

ROTARIAN PARTNER BIRTHDAYS
28 July 
Rtn. Ptn. Beena Yargop

2 August
Rtn. Ptn. Avaan Vakharia

ANNIVERSARIES
31 July 
Rtn. Ptn. Shalina & Rtn. Jai Advani

3 August 
Rtn. Ptn. Radhika & Rtn. Ghanshyam Sheth


